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Media release 

 

DKSH Partners With SC Johnson to Introduce Babyganics 
Skincare Products in Taiwan 

 

DKSH has entered into an exclusive agreement with SC Johnson to offer high-quality baby 

skincare products of the Babyganics brand in Taiwan. The agreement is in line with Business Unit 

Consumer Goods’ strategy to strengthen its regional footprint in Asia. 

 
Taipei, Taiwan, December 28, 2022 – DKSH Business Unit Consumer Goods, a leading partner for 
FMCG companies seeking to grow their business in Asia and beyond, has entered into an agreement 
with SC Johnson, a global producer of household consumer brands, to distribute and commercialize 
Babyganics products in Taiwan.  
 
Babyganics provides essential baby products spanning bath & body, diapers, outdoors, and home care. 
The company favors effective, plant-derived, and organic ingredients wherever possible, and its products 
are not tested on animals or created using certain chemical ingredients, such as sulfates, phthalates, 
parabens, or synthetic fragrances. 
 
Under this agreement, DKSH Taiwan will provide full Market Expansion Services, including marketing 
and sales as well as distribution and logistics services for a broad range of Babyganics products ranging 
from shampoos, shower gels, and lotions, to baby laundry detergents, and dishwashing liquids. The 
partnership will cover all eCommerce and modern trade channels, including pharmacies, and mom & 
baby stores. By partnering with DKSH, Babyganics aims to expand its market presence in Taiwan, 
leveraging DKSH's strong nationwide footprint, capillary distribution network, and experienced sales force 
to further strengthen the brand’s commercial growth in the market. 
 
Liu Bin, Taiwan Country Manager of SC Johnson, said: “We are delighted to partner with DKSH to provide 
parents in Taiwan with our extensive Babyganics products. With DKSH's expertise and regional footprint, 
we are confident that this partnership will enable us to extend our customer reach.” 
 
Carol Yeh, General Manager, Sales and Marketing, FMCG, DKSH Taiwan, commented: “We are excited 
to be chosen as the trusted partner by SC Johnson to introduce Babyganics to Taiwan. By leveraging our 
rich market insights and distribution excellence in eCommerce as well as chain pharmacies, we are 
excited to support Babyganics in expanding its market reach in this market and to further capitalize on 
DKSH's regional leadership position in the distribution of fast moving consumer goods in Asia.” 
 

 

About Babyganics 

Babyganics was founded in 2002 by two dads who loved watching their little ones explore and get messy. 

Born from the belief that family life is not always clean – or perfect – they set out to build a brand that 

stood up for real parenting and empowered parents and caregivers to realize that their best is more than 

enough. This thinking comes alive in its recent campaign: "Here's to Perfectly Imperfect Parenting", which 

defies the concept of parental perfection and presents new brand commitments rooted in support and 

action. 

 

Today, Babyganics provides essentials for whatever is thrown at parents, spanning Bath & Body, Diapers, 

Outdoors and Home Care. It favors effective, plant-derived and organic ingredients wherever possible, 

and its products are not tested on animals or created using certain ingredients – sulfates, phthalates, 

parabens or synthetic fragrances to name a few. 

 

 

 

 



 

2 

 

About SC Johnson 

Founded in 1886 and headquartered in Racine, Wisconsin USA, SC Johnson believes that a more 

sustainable, healthier and transparent world that inspires people and creates opportunities isn't just 

possible – it's our responsibility. 

 

A heritage of innovation and bold, transparent decisions is why our high-quality products and iconic 

brands – including OFF!® Raid®, Glade®, Windex®, Scrubbing Bubbles®, Ziploc®, Mrs. Meyer’s Clean 

Day®, method®, Autan®, Baygon®, Mr Muscle®, Duck®, Lysoform® and more – are in homes, schools 

and businesses in virtually every country worldwide. 

 

As a global, purpose-led company, we are committed to making the world a better place today and for 

future generations. That means relentlessly bringing our expertise in science, innovation and partnerships 

to bear on some of the world's most pressing environmental and health issues like reducing plastic waste 

and eradicating malaria. Around the world, we use our resources to unlock greater economic and 

educational opportunities for people and communities where access may be limited, but curiosity and 

potential are limitless.  

 

See how SC Johnson is a Family Company At Work For a Better World by visiting scjohnson.com 

 

About DKSH 
DKSH’s purpose is to enrich people’s lives. For more than 150 years, we have been delivering growth for 
companies in Asia and beyond across our Business Units Healthcare, Consumer Goods, Performance 
Materials, and Technology. As a leading Market Expansion Services provider, we offer sourcing, market 
insights, marketing and sales, eCommerce, distribution and logistics as well as after-sales services. 
DKSH is a participant of the United Nations Global Compact and adheres to its principles-based approach 
to responsible business. Listed on the SIX Swiss Exchange, DKSH operates in 36 markets with 33,100 
specialists, generating net sales of CHF 11.1 billion in 2021. The DKSH Business Unit Consumer Goods 
focuses on fast moving consumer goods, food services, luxury goods, fashion and lifestyle products as 
well as hair and skin cosmetics. With around 19,880 specialists, the Business Unit generated net sales 
of CHF 3.8 billion in 2021. www.dksh.com/cg 

 

 
For further information, please contact: 

 

DKSH Consumer Goods 

Sheena Flannery 

Director, Group Marketing 

sheena.flannery@dksh.com 
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