
  

   

Media release 
 

DKSH’s Clients Sweep top Honors, Distinguishing DKSH as 
Agency of the Year for Second Consecutive Year at Asia 
eCommerce Awards 2022 
 
The outstanding performance of DKSH’s clients has been recognized in twelve different 
categories at the Asia eCommerce awards 2022. The continuation of the successful track record 
in receiving this renowned industry acknowledgement is a confirmation of the company’s 
consistent advancements in catering to its clients’ needs in terms of digital strategy, performance 
marketing, and eCommerce capabilities. 
 
Singapore, January 20, 2023 ‒ DKSH built on its winning streak and emerged among the medalists at 
the fifth edition of the Asia eCommerce Awards, recognizing and rewarding excellence for both brands, 
eRetailers, and agencies in their eCommerce efforts across Asia Pacific. The event was organized by 
Marketing-Interactive magazine, a leading source of advertising, marketing, and media intelligence in 
Asia. The winners for 2022 were chosen by an independent judging panel comprised of high-caliber, 
senior industry experts from leading brands. 
 
DKSH’s acclaimed clients and customers, such as 7-Eleven, Roche, and Omron, as well as its own online 
customer portal for specialty chemicals and ingredients, DKSH Discover, have gained a total of 12 
prestigious industry accolades, including four Gold, three Silver, and five Bronze awards. Additionally, 
DKSH won the highly sought-after eCommerce Agency of the Year award, acknowledging its excellence 
across all categories, for the second consecutive year. 
 
DKSH’s strategic framework has digitalization as a key pillar and driving digital business models as well 
as leveraging data and analytics remain priorities in the Group’s digital transformation. As an integral part 
of its service offering, DKSH has driven its eCommerce capabilities, achieving strong growth in the past 
years. DKSH’s eCommerce business is based on a proven omni-channel approach with pan-Asian 
coverage in ten markets, presence in top marketplaces, and a complete direct-to-consumer service 
range, promoting more than 900 brands across a well-diversified range of FMCG, consumer health, 
beauty, and lifestyle categories. 
 
Martin Frech, Chief Strategy Officer and Head of eCommerce, DKSH, commented: “Having our valuable 
clients acknowledged with 12 trophies in key categories at this year’s Asia eCommerce awards is a huge 
honor for us. To be named the eCommerce Agency of the Year for the second year in a row highlights 
the commendable engagement of our team members, who place being the trusted partner for our clients 
and driving their online sales growth at the heart of what they do each day. Together with them, I am 
looking forward to continuing the great work in the years to come.” 
 
About DKSH 
DKSH’s purpose is to enrich people’s lives. For more than 150 years, we have been delivering growth for 
companies in Asia and beyond across our Business Units Healthcare, Consumer Goods, Performance 
Materials, and Technology. As a leading Market Expansion Services provider, we offer sourcing, market 
insights, marketing and sales, eCommerce, distribution and logistics as well as after-sales services. 
DKSH is a participant of the United Nations Global Compact and adheres to its principles-based approach 
to responsible business. Listed on the SIX Swiss Exchange, DKSH operates in 36 markets with 33,100 
specialists, generating net sales of CHF 11.1 billion in 2021. www.dksh.com  
 
 
For further information, please contact: 
 
DKSH Holding Ltd. 
Demet Biçer 
Manager, Group Media Relations 
Phone +41 44 386 7217 
demet.bicer@dksh.com 

mailto:demet.bicer@dksh.com

