
 

      

      

 
 

Media release 

 

DKSH to Distribute Myanmar’s First FDA-Approved Phyoe 
Mouk Blended Oil Nationwide 
 

DKSH and Tun Tauk Naing Manufacturing partner to launch the first FDA-approved Phyoe Mouk 

Blended Oil in Myanmar. Building on a successful partnership since 2022, the two companies 

continue to strengthen access to safe, high-quality cooking oil for households across Myanmar. 

 

Yangon, Myanmar, February 10, 2026 – DKSH Business Unit Consumer Goods, a leading partner for 

companies seeking to grow consumer goods brands in Asia and beyond, continues its successful 

collaboration with Tun Tauk Naing Manufacturing Co., Ltd, a leading edible oil manufacturer in Myanmar, 

with the nationwide distribution of Phyoe Mouk Blended Oil, Myanmar’s first FDA-approved blended 

cooking oil. 

 

DKSH Myanmar has been working in close partnership with Tun Tauk Naing Manufacturing since 2022, 

supporting the sales, distribution, and logistics of its edible oil portfolio nationwide. This long-standing 

collaboration has helped strengthen the presence of established brands such as Ngwe Thazin Minn 

Peanut Oil, while laying the foundation for the launch of new, innovative products. 

 

The latest milestone in this partnership is the market launch of Phyoe Mouk Blended Oil, a newly 

introduced product that marks a significant step forward for Myanmar’s food industry. As the first FDA-

approved blended oil in Myanmar, Phyoe Mouk Blended Oil is formulated to deliver a balanced 

combination of taste and nutrition, enabling safe, confident cooking in everyday kitchens across the 

market. 

 

Through its extensive capillary distribution network across traditional trade, DKSH continues to expand 

market reach and brand visibility for Tun Tauk Naing Manufacturing’s products nationwide.  This 

partnership highlights DKSH’s ability to support brands across different stages of growth, from 

strengthening established products to successfully launching new, compliant innovations at scale. By 

combining deep market expertise with strong distribution and execution capabilities, DKSH enables 

partners to grow sustainably and reach consumers with confidence. Companies looking to expand their 

consumer goods presence in Myanmar and across the region can benefit from DKSH’s integrated 

approach to market expansion. 

 

Yan Naung Soe, Director, Tun Tauk Naing Manufacturing Co., Ltd, said: “Our partnership with DKSH 

over the past few years has been instrumental in strengthening our presence in the Myanmar market. 

The launch of Phyoe Mouk Blended Oil is a major milestone for our company and for consumers, as the 

FDA approval provides greater confidence in everyday cooking. We value DKSH’s continued support in 

helping us bring both trusted and new products to households nationwide.” 

 

Stephen Mawby, Vice President, Fast Moving Consumer Goods, DKSH Myanmar, commented: “Cooking 

oil is a daily essential in Myanmar households, and trust is critical in this category. We are proud to build 

on our long-standing partnership with Tun Tauk Naing Manufacturing to support the launch and 

nationwide distribution of Phyoe Mouk Blended Oil, the first FDA-approved blended oil in Myanmar - 

alongside their established peanut oil brand. This collaboration demonstrates how DKSH works with 

partners over the long term to deliver sustainable growth and meaningful innovation.” 

 

 



 

      

      

 
 

About Tun Tauk Naing Manufacturing Co., Ltd 

Tun Tauk Naing Manufacturing Co., Ltd is a leading edible oil manufacturer in Myanmar, specializing in 

the production of peanut oil, palm oil, and blended cooking oil for the domestic market. Headquartered in 

Yangon, the company serves household and retail consumers nationwide with a focus on quality, safety, 

and reliability. Its product portfolio includes established brands such as Ngwe Thazin Minn Peanut Oil 

and Phyoe Mouk Blended Oil, the first FDA-approved blended oil in Myanmar. Tun Tauk Naing 

Manufacturing is committed to delivering cooking solutions that support everyday nutrition and safe, 

confident cooking in Myanmar households.  

 

About DKSH  

For 160 years, DKSH has been delivering growth for companies in Asia and beyond across its Business 

Units Healthcare, Consumer Goods, Performance Materials, and Technology. As a leading Market 

Expansion Services provider, DKSH offers sourcing, market insights, marketing and sales, eCommerce, 

distribution and logistics as well as after-sales services, following its purpose of enriching people’s lives. 

DKSH is a participant of the United Nations Global Compact and adheres to its principles-based approach 

to responsible business. Listed on the SIX Swiss Exchange, DKSH operates in 36 markets with 28,060 

specialists, generating net sales of CHF 11.1 billion in 2024. DKSH Business Unit Consumer Goods 

focuses on fast moving consumer goods, food services, luxury and lifestyle products as well as hair and 

skin cosmetics. With 14,250 specialists, the Business Unit generated net sales of CHF 3.4 billion in 2024. 

www.dksh.com/cg  

 

For further information, please contact:  

 

DKSH Business Unit Consumer Goods 

Patcharapan Poolpechr 

Senior Manager, Group Marketing 

patcharapan.p@dksh.com  
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