SlCnings

GROUP

Press release

Emmi opens a new cheese conversion facility in the US

Lucerne/Stoughton, 30 November 2023 — The Emmi Group is boosting its speciality cheese
business in the US, its biggest export market. Yesterday, in Stoughton, Wisconsin, the US
subsidiary Emmi Roth opened an ultra-modern facility for the sustainable conversion and
packaging of cheese.

Emmi Roth officially opened an ultra-modern facility for the sustainable conversion and packaging of
cheese yesterday on a site spanning more than 14,600 square metres in Stoughton, Wisconsin. With
this move, Emmi further strengthens its position in the US speciality cheese market and opening up
new opportunities to sell imported Swiss cheese.

“Emmi has been combining the traditional craft of cheese production with unique flavour, exceptional
quality and innovation for over a century. This investment will allow us to consolidate our key strategic
pillar — speciality cheese — in our biggest export market, because we’ll be able to bring innovations to
market more quickly and respond to our customers’ requirements with even more flexibility,” says
Ricarda Demarmels, CEO of the Emmi Group.

Drawing on synergies and increasing agility

Emmi Roth operates three production facilities in the state of Wisconsin, supplying retail and food
service customers nationwide with high-quality speciality cheeses both produced locally and imported
from Switzerland. Since acquiring Athenos, the leader in the US feta market, in 2021, Emmi Roth has
been able to draw on synergies in market cultivation and distribution. As a result, the need to extend
the conversion and distribution capacity has become more pressing. The new conversion facility will
increase internal value creation, making Emmi Roth a more innovative and agile player in the market.

Sustainable conversion and new workspaces

With cheese being converted and packaged in-house, efficiency will be increased, while conversion
and logistics procedures will be simplified. Journeys will be cut by half, which will in turn reduce
greenhouse gas emissions associated with internal processes. The facility is powered by electrical
energy, which will help Emmi move closer to achieving its netZERO 2050 target. Around 125 brand-
new, ergonomic workspaces have been created on site too.
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Contacts

Media
Simone Burgener, Media spokesperson | media@emmi.com

Investors and analysts
Oliver Wasem, Head of Investor Relations | ir@emmi.com

About Emmi Roth

Emmi Roth has operations at five locations across Wisconsin, USA, and represents a family of cheese brands in the U.S., including
Athenos, Roth® Cheese, Emmi USA, and more. Visit emmiroth.com to learn more.

About Emmi

Emmi is the leading manufacturer of high-quality dairy products in Switzerland. Its roots date back to 1907, when it was founded by
dairy farmer cooperatives in the Lucerne region. With its focussed strategy, innovative products and brand concepts established
beyond Switzerland, such as Emmi Caffé Latte and Kaltbach cheese, Emmi has grown into an internationally active, listed group
(EMMN) with a strong local presence in 14 countries.

Emmi’s business model is traditionally based on a careful approach to nature, animals and people. In this way, Emmi creates the best
dairy moments, today and for generations to come, while also contributing to value creation in rural regions. The company distributes
its quality products in around 60 countries and manufactures these at over 50 of its own production sites in eleven countries. With
more than 9,000 employees, around 70% of whom work outside Switzerland, the Emmi Group generated sales of CHF 4.2 billion in
2022.
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