
 

   
 

 

Media release 
Ad hoc announcement pursuant to Art. 53 LR 

Notice concerning the placement of 110,000 registered 
shares in Emmi AG 

Lucerne, 18 June 2025 – MIBA Genossenschaft intends to place 110,000 registered shares in 

Emmi AG on the market in an accelerated bookbuilding process. The free float is expected to 

increase as a result from the current 39.5% to 41.6% of the company capital. 

MIBA Genossenschaft is pursuing the objective of diversifying its assets, and in this context, has 

decided to reduce its stake in Emmi AG. 

 

The offer of 110,000 registered shares in Emmi AG has been structured as a private placement to 

institutional investors in Switzerland and the UK. MIBA Genossenschaft has undertaken to refrain from 

selling any more shares in Emmi AG over the next twelve months (lock-in period). MIBA 

Genossenschaft will therefore continue to be a stable shareholder of Emmi AG with a long-term focus. 

 

The bookbuilding process will start today after the stock market has closed. The pricing and allocation 

of shares is set to be completed on 19 June 2025. Zürcher Kantonalbank is the sole bookrunner for 

the transaction and reserves the right to close the books at any time. Information concerning the 

outcome of the transaction will be published after completion.  

Downloads and further information 

• Emmi Media Corner 
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About Emmi 

 

Emmi is the leading manufacturer of high-quality dairy products in Switzerland. Its roots date back to 1907, when it was founded by 

dairy farmer cooperatives in the Lucerne region. With its focussed strategy, innovative products and brand concepts established 

beyond Switzerland, such as Emmi Caffè Latte and Kaltbach cheese, Emmi has grown into an internationally active, listed group 

(EMMN) with a strong local presence in 15 countries. 

 

Emmi’s business model is traditionally based on a careful approach to nature, animals and people. In this way, Emmi creates the best 

dairy moments, today and for generations to come, while also contributing to value creation in rural regions. The company distributes 

its quality products in around 60 countries and manufactures these at 72 of its own production sites in 13 countries. With around 

12,000 employees, around 75% of whom work outside Switzerland, the Emmi Group generated sales of CHF 4.3 billion in 2024. 
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