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Press release

Coop and Emmi launch dairy products in more
environmentally sound PET bottles

Lucerne, 30 January 2024 — With immediate effect, selected milk and cream products sold
under Coop’s own brands are available in more environmentally sound PET bottles, along with
various Emmi branded products such as Emmi Energy Milk. At present, it is the only kind of
plastic food packaging in Switzerland that can be recycled and reprocessed in a closed cycle.
The launch of this packaging innovation represents another step towards the attainment of
sustainability goals as both companies seek to establish a circular economy.

As of now, Coop own brand products and numerous Emmi branded goods are available on the market
in recyclable PET bottles. Coop milk and cream along with various Emmi brands such as Emmi Energy
Milk High Protein and Comella Choco Drink have switched to the sustainable packaging solution.
Various UHT milk products sold under Coop’s own organic Naturaplan brand are also expected to be
available in the more environmentally sound PET bottles from the end of February 2024.

Sustainable new packaging

The new bottle made of white PET is a packaging innovation. The opaque bottle offers optimum
product protection as well as consistency of taste. At present, the PET bottles are the only kind of
plastic food packaging in Switzerland that can be recycled and reprocessed in a closed cycle. In future,
the bottles will be used to manufacture new PET bottles that can be used again for milk and dairy
products. Compared to their polyethylene predecessors, PET bottles will result in a significant
reduction in transport as well as material usage in future. According to a Carbotech study, the aim is
to achieve a CO; reduction of around 25%.

«We look forward to extending our commitment to recyclable packaging to more of our own brand and
branded goods. In this way, we can stick to our path of sustainability as we pursue a circular strategy»,
explains Andrea Kramer, Head of Marketing and Purchasing at Coop.

«Dairy products in PET bottles are another innovative and recyclable packaging solution in line with
our ambitious sustainability goals. By working with our partners and PET-Recycling Schweiz, we are
able to collect materials across the country and reuse them as packaging for dairy products», says
Marc Heim, Head of the Swiss Division at Emmi.

Clear labelling to encourage returns

The familiar PET symbol appears on the recyclable milk and dairy product bottles to remind buyers
how to dispose of them. Across Switzerland, these bottles — and any drinks bottles made of PET —
can be returned to any PET collection point and thereby fed back into the cycle. Throughout the launch
phase, Coop and Emmi will be informing their customers by placing clear labels on the new packaging.
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Key part of Coop’s circular strategy

For Coop, the switchover to PET for milk and dairy products is the latest in a whole series of packaging
changes with the eventual goal of introducing environmentally sound packaging for all own brand
products. PET and rPET have assumed a key role in Coop’s circular strategy of reducing material
requirements and steadily establishing closed cycles. In this way, the cooperative is making its own
contribution to resource conservation: since 2012, Coop has managed to reduce or optimise 36,000
tons of packaging materials.

Progress towards Emmi’s sustainability goals

As a manufacturer of high quality dairy products, Emmi aims to be a role model in sustainability. On
the basis of its sustainability model, the company makes use of recyclable packaging with a view to
avoiding waste and conserving resources. By introducing milk in PET bottles, Emmi is making further
progress towards achieving its ambitious sustainability goal of using 100% recyclable packaging and
a minimum of 30% recycled materials by 2027 at the latest.

Download material and further information

e |mages of dairy products of Emmi in PET containers
¢ Emmi Media Corner
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About Emmi

Emmi is Switzerland’s leading producer of high quality dairy products. Its roots date back to 1907, when it was founded by dairy farmer
cooperatives in the Lucerne region. With its focused strategy, innovative products and brand concepts established beyond
Switzerland, such as Emmi Caffé Latte and Kaltbach cheese, Emmi has grown into an internationally active, listed group (EMMN)
with a strong local presence in 13 countries.

Emmi’s business model is traditionally based on a careful approach to nature, animals and people. In this way, Emmi creates the best
dairy moments, today and for generations to come, while also contributing to value creation in rural regions. The company distributes
its quality products in around 60 countries and manufactures these at 57 of its own production sites in 11 countries. With more than
9,000 employees, around 70% of whom work outside Switzerland, the Emmi Group generated sales of CHF 4.2 billion in 2023.


https://emmi.saas.contentserv.com/admin/share/f4369a7d
https://group.emmi.com/che/en/media-investors/media-corner
mailto:media@emmi.com
mailto:ir@emmi.com
mailto:medien@coop.ch

