n&Dr

Media release GROUP

Ad hoc announcement pursuant to Art. 53 LR

Board member Christina Johansson passes away

Lucerne, 11 February 2025 — It is with great sadness that the Board of Directors of the Emmi
Group announces the death of Board member Christina Johansson. The Board of Directors,
Group Executive Management and employees of the Emmi Group extend their sincere
condolences to her family and loved ones.

Following an illness, Christina Johansson, member of the Board of Directors of the Emmi Group,
passed away on Friday, 7 February 2025. On behalf of the entire Board of Directors, Group
Executive Management and all employees of the Emmi Group, Urs Riedener, Chairman of the Board
of Directors, conveys his deepest condolences to her family and loved ones.

Christina Johansson has been a valuable and much appreciated member of the Board of Directors
of the Emmi Group since 2018. As a proven financial expert and Chairwoman of the Audit Committee,
she enriched the company with her expertise and broad industry experience, and contributed
substantially to the success of the Group. “With Christina Johansson’s passing, we are losing a
colleague who was very committed to Emmi until the very end. We will miss Christina very much and
remember her with great respect,” says Urs Riedener.

The Board of Directors of the Emmi Group will announce Christina Johansson’s successor in due
course. Dominik Burgy, Member of the Board of Directors, will chair the Audit Committee of the Emmi
Group on an interim basis.

Download material and further information

] Christina Johansson’s CV
] Photo of Christina Johansson
] Emmi Media Corner
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About Emmi

Emmi is the leading manufacturer of high-quality dairy products in Switzerland. Its roots date back to 1907, when it was founded by
dairy farmer cooperatives in the Lucerne region. With its focussed strategy, innovative products and brand concepts established
beyond Switzerland, such as Emmi Caffé Latte and Kaltbach cheese, Emmi has grown into an internationally active, listed group
(EMMN) with a strong local presence in 15 countries.

Emmi’s business model is traditionally based on a careful approach to nature, animals and people. In this way, Emmi creates the
best dairy moments, today and for generations to come, while also contributing to value creation in rural regions. The company
distributes its quality products in around 60 countries and manufactures these at 72 of its own production sites in 13 countries. With
around 12,000 employees, around 75% of whom work outside Switzerland, the Emmi Group generated sales of CHF 4.3 billion in
2024.
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