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INVESTOR RELATIONS NEWS 

 

Despite a 3% contraction in the overall advertising market, 

OOH sees growth of 3% and Ströer enjoys even stronger 

growth 

 

 The out-of-home advertising market expands by around 3% in 

the first eleven months of 2022 whereas the overall advertising 

market shrinks by 3% (down by EUR 1.1b) 

 Thanks to its market-leading position, Ströer is benefiting 

disproportionately from the structural growth of out-of-home 

advertising 

 The growth drivers for Ströer are digital out-of-home advertising 

and the strong local advertising business 

Cologne, January 6, 2023  Out-of-home advertising generated growth of 

approximately 3% (around EUR 62m) in the first eleven months of 2022, despite a 

shrinking overall market and the ban on tobacco advertising that has applied in Germany 

since the start of 2022. During the same period, Ströer was as market leader in digital and 

local out-of-home advertising and the leader in the overall market, outperforming the 

overall growth in out-of-home advertising and thus gaining market share. In total, Ströer 

recorded a double-digit increase in out-of-home advertising revenue during this period. 

Ströer is thus continuing its success story and, as it did during the crises of 2000 (dot-com 

bubble) and 2008/2009 (financial crisis), is steadily strengthening its healthy market 

position and benefiting significantly from the structural growth of the OOH market. This 

achievement contrasts with the challenging macroeconomic situation, which saw the 

overall advertising market contract by around EUR 1.1b (down by 3.1%)1 in the eleven 

months of the year. 

Market growth in the period January to November 2022, top-four market segments2 

Total OOH TV Print Online 

-3.1% 2.7% -5.1% -3.4% -3.2% 

 
1
 Source: Nielsen, 2022. 

2
 Sources: Nielsen 2022 / Out-of-home Advertising Association (FAW). 
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Ströer’s three strategic growth drivers in the German market are of particular importance: 

Ströer is the no. 1 in digital out-of-home advertising (DOOH) 

A key factor in Ströer’s success is the significant reach of public video and digital roadside 

screens, along with flexibility and ease of booking. Reaching an average of around 65% 

of the population in Germany’s ten largest cities, DOOH is an appealing option for local 

customers and, increasingly, for national and international customers looking to advertise 

throughout the country. A growing number of national advertisers are incorporating DOOH 

into their core digital budgets. It is also rapidly gaining popularity on sustainability grounds 

because it is the medium with the lowest emissions and is increasingly helping to drive 

structural change. 

Ströer is the no. 1 in local out-of-home advertising 

With 60,000 or so local customers, which account for roughly 60% of Ströer’s out-of-home 

advertising revenue, Ströer is the no. 1 in local out-of-home advertising. The out-of-home 

business has a diversified customer base, which puts Ströer in a strong position to cope 

with difficult market conditions and offers significant potential for further long-term, 

profitable growth.  

Ströer is the no. 1 in the German out-of-home advertising market 

Thanks to its market-leading position, Ströer is benefiting disproportionately from 

structural change and the current market conditions. For example, Ströer is continually 

increasing its relevance to advertising customers due to the high quality of its infrastructure 

at national and local level and because it is the sole provider of national networks. 

Ströer therefore believes it is well positioned and, despite signs of recession in Germany, 

expects to perform well once again in 2023.  

Ströer will publish the key figures for its business performance in 2022 on March 3, 2023.  
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About Ströer  
Ströer is a leading German media house and offers advertising customers individualized and fully integrated, end-to-end 
solutions along the entire marketing and sales value chain. Ströer is focusing on the strength of the OOH business with its 
“OOH+” strategy, supported by the ‘Digital & Dialog Media’ and ‘DaaS & E-Commerce’ segments. With this combination, 
the Company is well positioned to consistently grow its customer relevance and thanks to strong market share and long-
term agreements on the German market, gain an above-average share in market growth in the coming years.  
  
The Ströer Group commercializes and operates several thousand websites in German-speaking countries in particular and 
operates approximately 300,000 media carriers in the out-of-home business. The portfolio includes all forms of out-of-home 
media – from traditional posters, exclusive advertising rights at train stations through to digital out-of-home media. The 
‘Digital & Dialog Media’ and ‘DaaS & E-Commerce’ segments support the core business. With dialog marketing, Ströer can 
offer customers holistic performance-based solutions ranging from location or content-specific reach and interaction across 
the entire spectrum of dialog marketing through to transactions. Furthermore, in digital publishing, the Company publishes 
premium content across all digital channels, offering one of Germany’s widest reaching networks with its t-online and special 
interest sites.  
  
The Company has approximately 10,000 employees at over 100 locations. In fiscal year 2021, Ströer generated revenue of 
EUR 1.63b. Ströer SE & Co. KGaA is listed in Deutsche Börse’s MDAX.  
  
More information on the company can be found at www.stroeer.de and the Ströer company page on LinkedIn. 
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Disclaimer  
This release contains "forward-looking statements" regarding Ströer SE & Co. KGaA ("Ströer") or the Ströer Group, including 

assessments, estimates and forecasts regarding the financial position, business strategy, plans and objectives of 

management and the future business activities of Ströer or the Ströer Group. Forward-looking statements are subject to 

known and unknown risks, uncertainties and other factors which may cause the results of operations, profitability, 

performance or achievements of Ströer or the Ströer Group to be materially different from any future results of operations, 

profitability, performance or achievements expressed or implied by such forward-looking statements. These forward-looking 

statements are made as of the date of this release and are based on numerous assumptions that may also prove to be 

incorrect. Ströer makes no representation and assumes no liability with respect to the fair presentation, completeness, 

correctness, adequacy or accuracy of the information and assessments contained herein. The information contained in this 

release is subject to change without notice. It may be incomplete or abbreviated and may not contain all material information 

relating to Ströer or the Ströer Group. Ströer does not undertake any obligation to publicly update or revise any forward-

looking statements or other information contained herein, neither as a result of new information, future events nor otherwise. 
 
 


