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Stroer proposes dividend of EUR 1.85 per share; share

buyback of EUR 50m approved

e Stroer publishes audited 2025 annual report

¢ Proposed dividend at EUR 1.85 per share

¢ Share buyback of EUR 50m approved

e Consolidated revenue at an all-time high of EUR 2,075m in 2025; EBITDA
(adjusted) higher than in the prior year at EUR 626m

o Stroer will evolve from a manual marketer of advertising space to an Al-

powered platform business

Cologne, March 23, 2026 Today, Stroer SE & Co. KGaA published its consolidated
annual report (including the non-financial statement), separate financial statements, and

remuneration report for 2025.
2025 reporting year

As communicated in the preliminary results published on March 5, 2026, Stréer had a
successful year in 2025. Consolidated revenue rose from EUR 2,047m to reach a record
EUR 2,075m, underscoring the Company’s unwavering growth trajectory. In addition, the
share of out-of-home advertising media in the overall German market reached a historic high
of 10%, with Stréer and its digital out-of-hnome media (DOOH) business playing a key role in
this strong growth. EBITDA (adjusted) came to EUR 626m and was thus slightly higher year
on year. EBIT, meanwhile, amounted to around EUR 268m, while free cash flow (adjusted)
stood at EUR 107m. The leverage ratio was 2.31 at the end of 2025, which was moderately
higher than the figure of 2.14 as at December 31, 2024.
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Shareholder value

Through the use of agentic Al, Stroer is transforming from a manual ad space marketer into
an integrated, data-driven platform company that will manage marketing in the future in an
automated, impact-oriented, and customer-specific manner. This transformation process will
form the basis for sustainable and profitable growth, because Stréer will be able to
significantly increase its operational scalability independently of headcount, tap into new
revenue potential in the national market — especially in the local market with small and
medium-sized enterprises — and, through more efficient yield management, noticeably

improve its margins, capital efficiency, and free cash flow generation in the long term.

“We have massively expanded our real-world OOH & DOOH infrastructure in recent
years, and with t-online at its core, we now have extensive local display and video reach
— a combination that provides the perfect foundation for automated, integrated, and
personalized local advertising products. At the same time, demand from our customers
is growing steadily as the reach of local print offerings continues to decline. Agentic Al
will serve as a transformation engine for all OOH providers — and especially for Stréer,
with its cross-media approach described above — and provides us with the missing
piece of the puzzle to automate our manual distribution processes and our manual
customer interface. The transition to a digital platform business model enables us to
close the gap in customer experience and process costs compared with US platform
businesses and to scale our customer base largely independently of headcount and

economic conditions,” says Udo Miiller, Co-CEO and founder of Stréer.

In light of the results reported for 2025 and the firm belief that Stréer will continue to achieve
sustained profitable growth on the back of its digital transformation into an Al-powered
platform business, the Supervisory Board and Board of Management plan to propose to the
shareholder meeting that Stréer pays a dividend of EUR 1.85 per share under its dividend
policy (between 50% and 75% of the adjusted consolidated profit for the period). In addition,
the Board of Management of the general partner of Stroer SE & Co. KGaA today approved
a share buyback of up to EUR 50m. This underscores Stréer’s strategy focused on

shareholder value.
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Outlook for 2026

The Board of Management of the general partner forecasts that, based on current geopolitical
challenges and the assumptions in the annual report published today, the Group will generate
organic revenue growth in the low to mid single-digit percentage range in 2026. In line with
revenue, EBITDA (adjusted) before IFRS 16 effects (Cash EBITDA) should see a similar
increase in the low to mid single-digit percentage range. Stroer expects EBITDA (adjusted)
to remain broadly stable year on year. This assessment takes into account lower IFRS 16
effects — resulting from improved economic conditions — in recently renewed contracts with
declining fixed lease obligations. Stréer also anticipates a rise in free cash flow adjusted before
M&A.

For the first quarter of 2026, Stréer expects its core business (OOH Media) to perform better

than the projections outlined in the preliminary results announcement.
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REVENUE

2,075.1
EUR m

(prior year: EUR 2,046.8m)

EBITDA (ADJUSTED)

625.9
EURm

(prior year: EUR 625.5m)

EBITDA MARGIN (ADJUSTED)

30.2%

(peice year: 30.6%)

ORGANIKC
REVENUE GROWTH

-0.4%

ADJUSTED
EARNINGS PER SHARE

EUR 2.70

SEGMENT REVENUE
n EUR m
(prior year: 6.4%) (price year: EUR 2.77)
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Dialog Media E-Commerce (prior year: EUR 360.8m) (prioe year: 21.6%)
R m 12M 2025 12M 2024
Revenue 2,075.1 2,046.8
EBITDA (adjusted) 625.9 625.5
Exceptional items =245 -20.2
EBITDA 601.4 605.3
Amortization, depreciation, and impairment -333.7 -3186
thereof attributable to purchase price allocations and impairment losses =144 -133
EBIT 267.7 286.7
Net finance income/costs -668 -76.6
EBT 200.9 2101
Taxes -60.9 -62.5
Consolidated profit or loss for the period 140.0 1475
Adjusted consolidated profit or loss for the period 165.2 171.2
Free cash flow (before M&A transactions) 3178 3608
Free cash flow (before M&A transactions) (adjusted) 106.7 157.9
Net debt (Dec. 31) 870.7 8374

' For further detals on the indwdud finanodl figures, please refler to the saction “Value basad management
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About Stréer

Stroer is a leading German media house and is focusing on the strength of the OOH business with its “OOH+” strategy, supported
by the ‘Digital & Dialog Media’ and ‘DaaS & E-Commerce’ segments. Strder's media portfolio offers options for intelligently linking
effective communication measures in the digital and public areas. The company has around 13,740 employees at around 100
locations. In fiscal year 2025, Stroer generated revenue of EUR 2.08 billion. Stréer SE & Co. KGaA is listed on the MDAX of
Deutsche Borse.

More information on the company can be found at www.stroeer.de/en/.
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Disclaimer

This press release contains ‘forward-looking statements’ regarding Stréer SE & Co. KGaA (‘Stroer’) or the Stréer Group, including assessments, estimates and forecasts
regarding the financial position, business strategy, plans and objectives of management and the future business activities of Stréer or the Stréer Group. Forward-looking
statements are subject to known and unknown risks, uncertainties and other factors which may cause the results of operations, profitability, performance or achievements
of Stréer or the Stroer Group to be materially different from any future results of operations, profitability, performance or achievements expressed or implied by such forward-
looking statements. These forward-looking statements are made as of the date of this press release and are based on numerous assumptions that may also prove to be
incorrect. Stréer makes no representation and assumes no liability with respect to the fair presentation, completeness, correctness, adequacy or accuracy of the information
and assessments contained herein. The information contained in this press release is subject to change without notice. It may be incomplete or abbreviated and may not
contain all the material information relating to Stréer or the Stréer Group. Stréer does not accept any obligation to publicly update or revise any forward-looking statements

or other information contained herein, either as a result of new information or future events or for other reasons.



