PRESS RELEASE

1,000th digital screen roadside: Ströer continues to
expand its public video network
 Milestone reached as screen goes live in Düsseldorf

Cologne, December 13, 2021

Ströer is driving the ongoing digitalization of out-of-

home advertising in Germany and expanding its public video network. The Company has
launched

its

1,000th

digital

screen

roadside

at

the

busy

Prinz-Georg-

Strasse/Vagedestrasse crossroads in central Düsseldorf, thereby reaching the installation
target that it had set itself for this year. The 10m² screen is one of the 15 or so new digital
installations that have appeared in the city so far.
At present, Ströer markets approximately 6,000 premium digital screens – both indoor and
outdoor – that are located on roads, in shopping malls, in subway stations, and at train
stations and other public transportation hubs in 170 German cities. The public video
network provided by Ströer combines maximum flexibility with the reach of a mass medium
and the speed of an online booking. Ströer offers its customers public video screens at
the touchpoints with the greatest reach, and the selection of screens is scalable to their
requirements. The screens can be deployed as a package in order to boost reach or in a
targeted manner to ensure that the message is delivered to its intended audience.
Customers advertising nationally, regionally, or locally can run their campaigns at their
chosen time using a data-driven, dynamic, and programmatic approach and, if they wish,
they can define specific requirements for individual screens. So far this year, around 45%
of the campaigns have been booked programmatically using DSPs and trading desks.
On all screens, advertising content is supplemented with editorial content from the Group’s
own news portals, including t-online and watson. t-online is utilizing these synergies to the
full and, in addition to Germany-wide news, has launched local news sites containing
regional content that can be broadcast in specific towns or cities. All digital screens in the
public video network are powered solely by electricity from renewable energy sources.
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“Digital out-of-home advertising has now become the benchmark for flexibility
because it offers extremely short lead times, can be scaled to requirements, and is
data driven and fully programmatic. The use of digital technologies enables us to
combine the reach of Germany’s last truly mass medium with the flexibility and
speed of digital channels. Strong demand from customers is another major reason
why we will continue to forge ahead with the digitalization strategy for out-of-home
advertising that we began many years ago,” says Christian Schmalzl, Co-CEO of
Ströer.

The Company is steadily expanding and updating its offering across all digital categories
in the public sphere. In 2021, Ströer installed and began to market around 750 new digital
screens on roads and in pedestrian areas and indoor settings. It has also set up a largeformat LED board network in cities for advertisers. Approximately 50 of these giant public
video screens are now being marketed. Locations include the shopping mall (“Hamburger
Meile) in Hamburg, Berliner Allee in Dusseldorf, Stachus and Innsbrucker Ring in Munich.
Ströer is also providing around 70,000 smaller-format advertising spaces in the long-tail
and POS marketing segment.

About Ströer
Ströer is a leading German out-of-home advertiser and offers advertising customers individualized and fully integrated, endto-end solutions along the entire marketing and sales value chain. Ströer is focusing on the strength of the OOH business
with its “OOH+” strategy, supported by the ‘Digital & Dialog Media’ and ‘DaaS & E-Commerce’ segments. With this
combination, the Company is well positioned to consistently grow its customer relevance and thanks to strong market share
and long-term agreements on the German market, gain an above-average share in market growth in the coming years.
The Ströer Group commercializes and operates several thousand websites in German-speaking countries in particular and
operates approximately 300,000 advertising media in the out-of-home business. The portfolio includes all forms of out-ofhome media – from traditional posters, exclusive advertising rights at train stations through to digital out-of-home media.
The ‘Digital & Dialog Media’ and ‘DaaS & E-Commerce’ segments support the core business. With dialog marketing, Ströer
can offer customers holistic performance-based solutions ranging from location or content-specific reach and interaction
across the entire spectrum of dialog marketing through to transactions. Furthermore, in digital publishing, the Company
publishes premium content across all digital channels, offering one of Germany’s widest reaching networks with its t-online
and special interest sites.
The Company has approximately 10,000 employees at over 100 locations. In fiscal year 2020, Ströer generated revenue of
EUR 1.44b. Ströer SE & Co. KGaA is listed in Deutsche Börse’s MDAX.
For more information on the Company, please visit www.stroeer.de
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Disclaimer
This press release contains "forward-looking statements" regarding Ströer SE & Co. KGaA ("Ströer") or the Ströer Group,
including assessments, estimates and forecasts about its financial position, business strategy, plans and objectives of
management and future business activities by Ströer or the Ströer Group. Forward-looking statements are subject to
known and unknown risks, uncertainties and other factors that could lead to the earnings situation, profitability,
performance or results of Ströer or the Ströer Group being significantly different from the earnings situation, profitability,
Performance or results that are expressly or implicitly assumed or described in these forward-looking statements. These
forward-looking statements are made as of the date of this release and are based on numerous assumptions that may
also prove to be incorrect. Ströer makes no representation and assumes no liability with regard to the correct
presentation, completeness, correctness, appropriateness or accuracy of the information and assessments contained
herein. The information contained in this announcement is subject to change without notice. They may be incomplete or
abbreviated and may not contain all essential information relating to Ströer or the Ströer Group. Ströer assumes no
obligation to publicly update or adapt the forward-looking statements or other information contained herein, either as a
result of new information, future events or for any other reason.
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