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PRESS RELEASE 

 

2022 shareholder meeting: Ströer at the start of a long growth 

cycle thanks to digitalization of out-of-home advertising 

 

▪ Out-of-home advertising boosted by digitalization 

▪ Shareholders approve a dividend of EUR 2.25 

 

Cologne, June 22, 2022           The shareholder meeting of Ströer SE & Co. KGaA, which 

was held in Cologne, Germany, on June 22, 2022, voted in favor of nearly all of the motions 

of the Supervisory Board and Board of Management by the necessary majority. Around 

48 million no-par-value shares – around 85% of Ströer SE & Co. KGaA’s share capital – 

were represented at the shareholder meeting. OOH+ strategy, which combines the core 

OOH business with the related business segments Digital & Dialog Media and DaaS & 

ECommerce, the Company has demonstrated that it is crisis-proof and robust – even 

during challenging periods. 

 

“Despite all the external and macroeconomic challenges, our Company has never 

been as well positioned as it is today,” said Christian Schmalzl, Co-CEO of Ströer, 

during his speech at this year’s shareholder meeting. “While we cannot change the 

wider geopolitical picture, we can and will outperform our close competitors 

nonetheless. And we are optimally placed to do so.” 

 

There are two reasons for this. Firstly, out-of-home advertising is at the start of a growth 

cycle of at least ten years that is being driven by the ongoing, accelerated digitalization of 

advertising spaces. This is particularly evident from the fact that digital out-of-home 

advertising business has doubled over the past two quarters, despite a certain amount of 

fallout from the pandemic. “Advertising customers are increasingly making use of 

this medium, which can be deployed flexibly and managed more precisely. Ströer’s 

three decades or so of structural market growth is now paying off,” states Schmalzl. 

 

The second reason for the positive outlook is that the PLUS businesses – dialogue 

marketing and digital marketing solutions – have performed very well overall. They not 
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only support Ströer’s core out-of-home advertising business but also operate separately 

and independently of out-of-home advertising. This is illustrated by t-online, the news 

portal with the greatest reach in Germany. It reaches almost 50 million people – more than 

half of the German population – every month. “Since 2017, following the restructuring, 

the portal has won over more and more people with the quality of its journalism and 

established itself as an outlet for all kinds of content in the fields of general interest, 

news, entertainment, and sport. The value of the investment at that time has tripled 

over the past five years,” reports Schmalzl. 

 

It was actually back in 2012 that Ströer decided to proactively invest in digitalization and 

diversify its business. Although critics occasionally took a dim view of the strategy, “the 

Company has been rewarded for its courageous business decisions and 

shareholders are now benefiting from the potential for monetization offered by 

Asam and, above all, Statista,” says Schmalzl. He goes on to explain that offers for the 

global DaaS provider in the past twelve months have valued it at between EUR 1.0b and 

EUR 1.8b. 

 

At the shareholder meeting, around 98 percent voted in favor of the proposal of the 

Supervisory Board and general partner to pay a dividend of EUR 2.25 per dividend-

bearing no-par-value share. 

 

  



 

3 

About Ströer 

Ströer is a leading German outdoor advertiser and offers advertising customers individualized, fully integrated end-to-end 

solutions along the entire marketing and sales value chain. With its "OOH plus" strategy, Ströer builds on the strengths of 

the OOH business supported by the companion Digital & Dialog Media and DaaS & E-Commerce business units. With this 

combination, the company is in a position to continuously expand its relevance with customers and, thanks to strong market 

shares and long-term contracts on the German market, has an excellent foundation to benefit substantially from market 

growth in the coming years as well.  

 

The Ströer Group markets and operates several thousand websites, primarily in German-speaking countries, and runs 

around 300,000 advertising vehicles in the “Out of Home” segment. The portfolio includes all media that are used out-of-

home – from classic poster media to exclusive advertising rights at train stations and digital out-of-home media. The Digital 

& Dialog Media and DaaS & E-Commerce units complement its core business. With dialog marketing, Ströer offers its 

customers end-to-end solutions on a performance basis – from location- or content-based reach and interaction across the 

entire spectrum of dialog marketing to transactions. In addition, the media company distributes premium content via all 

digital channels in digital publishing and offers one of Germany’s widest-reach networks with services such as t-online.de 

and special-interest portals.  

 

The company employs around 10,000 people at around 100 locations. In the 2021 fiscal year, Ströer generated revenue of 

EUR 1.63 billion. Ströer SE & Co. KGaA is listed on the MDAX of the German Stock Exchange.  

  

More information on the company can be found at www.stroeer.de  and the Ströer company page on LinkedIn.  
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Disclaimer 

This press release contains "forward-looking statements" regarding Ströer SE & Co. KGaA ("Ströer") or the Ströer Group, 

including assessments, estimates and forecasts regarding the financial position, business strategy, plans and objectives of 

management and the future business activities of Ströer or the Ströer Group. Forward-looking statements are subject to 

known and unknown risks, uncertainties and other factors which may cause the results of operations, profitability, 

performance or achievements of Ströer or the Ströer Group to be materially different from any future results of operations, 

profitability, performance or achievements expressed or implied by such forward-looking statements. These forward-looking 

statements are made as of the date of this press release and are based on numerous assumptions that may also prove to 

be incorrect. Ströer makes no representation and assumes no liability with respect to the fair presentation, completeness, 

correctness, adequacy or accuracy of the information and assessments contained herein. The information contained in this 

press release is subject to change without notice. It may be incomplete or abbreviated and may not contain all material 

information relating to Ströer or the Ströer Group. Ströer does not undertake any obligation to publicly update or revise any 

forward-looking statements or other information contained herein, neither as a result of new information, future events nor 

otherwise. 

https://eur04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.linkedin.com%2Fcompany%2Fstroeer%2Fmycompany%2F%3FviewAsMember%3Dtrue&data=04%7C01%7CABreyther%40stroeer.de%7Cb214a1e5c25a4b948f4d08d9a40f53f9%7C8fbdeb20138e4339ba6b5fea1e6efb54%7C0%7C0%7C637721208017828293%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=rSty%2BR5EiD6oHGreJFxacRA08tcBZY9gLqKggjBZEHE%3D&reserved=0
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