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CREALOGIX: Higher expenditures weigh on profitability, but open up new business

areas

CREALOGIX recorded a decline in sales in the first half of the 2021/2022 financial year. The ongoing
conversion of the business model from licences to the SaaS (software as a service) rental model and higher
expenditures in product development have weighed on profitability. At the same time, the share of
recurring sales increased to 56% of total sales. In the medium term, Saa$S business and expenditures will

open up new business areas for us as a fintech specialist.

Total sales decreased by CHF 7.2 million to CHF 45.4 million in the first half of the current financial year.
Recurring sales were CHF 25.4 million, which corresponds to 56% of total sales. CREALOGIX was thus
able to increase the share of recurring revenue for the second time (previous year: 50%). SaaS/hosting
sales also increased by 8% and accounted for 32% of total sales. The higher sales from the SaaS

business is mainly due to orders from development banks in Germany.

To drive the development of the funding portal for the German development banks and other strategic
products, CREALOGIX significantly increased expenditures in product development (R&D), investing a
total of 30% of sales. In the previous year, it had been 18% in the same period. The high development
expenditures had a negative impact on EBITDA: this was CHF -3.8 million. Even additional cost-cutting
measures could not fully compensate for the high expenditures. In addition, the ongoing travel
restrictions due to the Covid-19 pandemic hampered new customer acquisition in all regions and

dampened CREALOGIX’s growth targets.

In the first half of 2021/2022, CREALOGIX recorded a net loss of CHF -7.7 million before goodwill
depreciation. Free cash flow was CHF -15.4 million, significantly lower than in the previous year: CHF -
1.5 million. Cash and cash equivalents also decreased to CHF 22.7 million (30 June 2021: CHF 27.7
million). Accounting continues to be conservative, with goodwill from prior acquisitions constantly

amortised and research and development (R&D) expenses charged directly to the income statement.
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Successful commissioning of customer solutions

The high product investments in the first half of 2021/2022 contributed significantly to the successful
commissioning of new customer solutions, such as the funding portal for the development banks in
Germany. CREALOGIX is also responsible for hosting and operation at five development banks. Further
institutions are to be added in the coming months. CREALOGIX also successfully expanded its customer
base in the Middle East and convinced existing customers in Switzerland of significant solution

enhancements.

With an optimised cost structure, the consolidation of the product portfolio and the establishment of
nearshore centres, CREALOGIX has cut costs and reduced staff. In the second half of the year, the
company will continue to work on its cost base to increase profitability on an ongoing basis. CEO Oliver
Weber said: “We remain committed to the implementation of our SaaS strategy. Through the product
investments made and the focusing of our portfolio, we will achieve our financial targets, in particular a

substantially improved EBITDA margin.”

Improved second half

CREALOGIX expects to generate higher sales in the second half of 2021/2022 compared to the first half.
The second half of the year is generally stronger in terms of sales, and the additional investments made
in the product portfolio are coming to an end. CREALOGIX expects a substantially improved EBITDA
margin for the 2022/2023 financial year, provided that the geopolitical situation does not deteriorate

further.

You can download the full 2021/2022 half-year report here:

https://crealogix.com/en/about-us/investor-relations



https://crealogix.com/en/about-us/investor-relations

CREALOG:X

Ad hoc announcement pursuant to Art. 53 LR

About CREALOGIX

The is a Swiss top 100 fintech company and a global market leader in digital banking.
CREALOGIX develops and implements innovative fintech solutions for the financial institutions of
tomorrow. With CREALOGIX’s solutions banks, wealth management firms and other financial
institutions better respond to evolving customer needs in the area of digital transformation. The Group,
founded in 1996, employs around 600 staff worldwide. Shares of the CREALOGIX Group (CLXN) are
traded on the SIX Swiss Exchange

Media contact Contact for Investor Relations
CREALOGIX Group Daniel Bader

Media Relations Office CFO

Email: media@crealogix.com Email: daniel.bader@crealogix.com
Phone: +41 44 295 90 41 Phone: +41 58 404 81 81

This press release contains forward-looking statements, which offer no guarantee regarding future performance. These
statements are based on information currently available to our management as well as on management's current assumptions
and forecasts. There are numerous risks and uncertainties, many of which are beyond our control, that could cause our actual
results, financial situation and performance to differ materially from the forward-looking information and statements made in
this presentation. Each forward-looking statement speaks only as of the date of the particular statement and CREALOGIX does
not assume any obligation to update or revise any forward-looking statements or other information.

This press release is not intended to be a solicitation or recommendation to sell, buy or hold securities and does not constitute
an offer for the sale of, or the solicitation of an offer to purchase, securities in any jurisdiction, including the United States of
America. Any such offer will only be made in the form of a prospectus published in compliance with applicable securities laws.
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